Marketing Management - Individual Assignment 
Select a product or service (產品或服務)being marketed in Hong Kong (在香港本土市場行銷)which you are familiar with, and then illustrate the roles of the marketing mix (市場策略的功能)in the distributor’s holistic marketing program (全面市場活動)
Your answers should have at least the following sections:

Section 1 (20%)

· Company (Distributor) background (e.g. brief history, nature of business, etc.)-公司及行業背景
· Marketing objective(s) on the Chosen product/service –產品/服務市場目標
· S.W.O.T Analysis (SWOT 分析)
· Target customers (目標顧客)
· Product Positioning in the market (產品定位)
Section 2 (60%)

· Describe the current marketing mix: (市場策略)
· Product (產品)
· Pricing (訂價)
· Distribution (分銷)
· Marketing Communications (Promotion) (市場傳播)
Section 3 (20%)

· Evaluate whether the company is currently doing good marketing work. (評估公司現有市場活動的成效)
· Marketing Recommendations for improvement (市場策略的建議)
Length: 
Around 2000 words
Font size:
8, 10 or 12

Spacing: 
single-line spacing

Remarks:
please focus on only 1 product or service  Also justify all the answers. Answers should be presented in point form.  The use of headings and sub-headings is highly recommended





------  END OF ASSIGNMENT  --------

